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JBASED ON THEINS'IGHTS OF THE AUDIENCE, INCLUDING IN PARTICULAR =~
DF N P INS, HOPES AND ASSESSMENTS OF WHAT IS HAPPENING IN THE MARKET, * .

'SUCH A CREATIVE DESIGN WAS MADE THAT EMOTIONALLY TOUCH L RS gt 3
THE RECIPIENTS, AND AT THE SAME TIME PROFITABLY PRESENTED YA P R

THE COMPANY THROUGH THE MESSAGE:

"THE DEPARTURE OF LARGE BRANDS IS NOT A TRAGEDY,
BECAUSE THE MAIN THING IS NOT BRANDS, BUT RELEVANT,
.._.STYLISH VIRAL CREATIVITY WHICH THE COMPANY, BY THE WAY,
' ’ REFORE, YOU HAVE TO INVITE IT
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TO REMIND CUST
POTENTIAL OF T ND'E
THEM TO INVITE IT INTO CREATIV’”,--..-:Z -
- TENDERS EVEN T/\i) E‘OF‘{EN
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AUDIENCE »
OF THE PROJECT:

CLIENTS AND PARTNERS:
HEADS OF LARGE COMPANIES;

I\/\ANAGERS’AND INTERNAL HR [5EVELOPI\/\EN
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AND ITS CUSTOMERS WHO
RECEIVED THE MERCH WORK

WITH BRANDS. , |

FOR ALL OF THEM, BRANDS AF% = ; e .
A SPHERE OF PROFESSIONAL __ " s
SELF-REALIZATION AND A SOURCE w e\ s T
OF CHALLENGES, INSIGHTS AND f z

IN ADDITION, -
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BEETLENCIAGA
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T MAKE A PERSON BETTER.
N EASILY ADD COOLNESS
| | ;ON TS PRODUCTS,
CREATIVE SOLUTION _J A DROP| s “OR THOSE
ES NOT DEPEND
Merch for ihosew @LOT JES. FOR PEOPLE

BRAN’@‘S EO'R PERSONALITIES
FEEL COOL REGARDLESS

are cool without brantb
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THE DROP LINE CONSISTS OF ITEI\/\S WHOSE
BRANDING IS IN ENTIO.L\IAL'_Y BROWGHT =
TO THE POINT OF ABSURDITY IN'ORI ook
TO SHOW THE RIDICULOUSNESS

- W d-"" *
» -

OF ADORATION OF THE BRANDS. )54

THESE ARE A SHOPPER A
BEETLENCIAGA, LOUIS Bl
PRADAM FLIP-FLOPS, A S
AND A POSTCARD.IN . THE

OF A BOARDING PASS FOR A BEETLHANSA FLIGHT

DON GLASSES,

HAVEL T—SHIRT
FORM: il -

-re -\. & X
i" = o "“ .\,' e LS i "'J, . %5
"1:" B e T Y T o
5 L ey i
N ] "' f ',{ iy i" ¥ = B
= iy ) L .
=l '] A R X Lo o' BT L7 et

..,‘ ' BaA '
d d ,.y{b_“t "|_- " i ls

ND A TOWEL FROM

E‘-I._‘- ]
b
"‘-‘!’

B -
'I'ﬂ_h

#;'.',"
i.

* o

i
ﬁ«-t"-' 4

-.;q e 'LF "

& :

2 2

1

Y "

e
(5= H

- BEETLENCIAGA SUPER DROP.

L1

- ]
§ L < r " = L ' ‘l“ !
1L & } i - ¥
& i =
RN e W T =
¥ - s ey i » ]
? 5 L 1, | : .
(] s ' H _r"'h " L - by ' ¥ .
4 \ b'p*- 4 h#4 o Y ]
i - J w
: N, | ' ) L - L P L i ’
r‘; I"“.‘hI %‘t- 3 .5 . " : ..- # : i
" -
’ F e b\ /= Yy
.; v -~ .'I
) i
! . ey #
A ‘ ST : £
) .
- .“".-- L - -
T ".l_. - l"l-' IF
e %\ -
., y . e J " o r
' = ’ 4 . X A
.'.fl,;.f o~ 8 .
et T T Vv gl e &
Ll ~ N "'_: =
- - - .
" L hr’ . r ‘f" e i b h‘,"’; ’f’ 4 ‘
¥ L' , - L L L
Py L [l gy . ' — _H. %t s | .‘,!‘ - JRTE
Ll 3 2l " - - "y i :H'; L
n = i o~ C "
« LIRE S R R \ ‘
. A g - L
[t ey i - . - P k| bt - -
L] i el R - o 5
A 1 i v, VL L ;F,_a__r"' o F a ~ \
T e e . o
g Parie . Y
- N . o i 4
1 . KL
- W -y " - r
i 'r LE ‘-I:f'l 'l,.I (1] - i f-‘ﬁ F ,_,_,.' j
: : . W VAL ey
t ; " T /A -.:. e
: - .t.:“ - » : i . ! i -
- xl . L s e
% L] L : e ® ’/ }I
— I e O ey
k. i ; L
" -l L y iy
# e s .
. - i =
* e
T 4 ey
L ,



~ _.-‘ =1
iaga

F ]

°,
-
e
0
0
il




SHOPPER -

nci

Beetle

s

BEETLENCIAGA SUPER DRO




GLASSES

LOUIS BIDON
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A POSTCARD IN THE FORM

OF A BOARDING

BEEETENCIEAGA =S U.PER D RO:R

PASS FOR A

BOAR

—_———— ._\,,v\\
-

Passenger Name
bepe3wk Makcum

From Carrier
2023 BEETLHANSA

Date Time
31.12.2023 00:00

Seat Gate Board till
FIRST CLASS BEETL ALWAYS




A BONUS:
Dont’t
RAINCOAT

AFTER THE GREAT SUCCESS OF T
COLLECTION, IT WAS GO
'BY ARAINCOAT- WHIE

(ON GENDER HOLIDAYS.

£ SN

THE LARGE INSCRIPTION
"DON’'T DRIZZLE" LITERALLY t‘x SE
OUT THE "TEARS OF A I\/\ARKETER"
WORDS THAT FLOW DOWN LIKE
RAINDROPS AND EXPRESS |

THE TYPICAL DOUBTS

OF A MARKETER.

BEETLENCIAGA SUPER DRORP
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+31% IN THE REVENUE SIDE OF THE COMPANY'S CREATIVE

DEPARTMENT IN THE FIRST HALF OF 2024 COMPARED
TO THE FIRST HALF OF 2023.

CUSTOMERS HAVE SENT A HUGE AMOUNT OF GRATEFUL

MESSAGES ABOUT MERCH, INCLUDING
THEIR VACATION PHOTOS.

afmMuH

Konneru, npusert!
bnarogapvm Bac 3a TaKOW NPUATHLIA M KNEBbIAM NOAAPOK, HaM
O4YeHb NpuATHo! §°

4

AHacTacug Kosnoea 21.12.23

Cnacubo saaaam!! 4 B nonHoM BocTOpre u
ymunerHun! @

[lopaxakcCb KpeaToOpPCKUM MO3ram, NywTo
KOHLLeNT U 3aayMKa NPo000CTO apureHckasa!

Wpwun, npaset! Cnacmbo Goaswoe Baweil koMaHge 3a

Ouese-0uerHE NPHATHO

Mei ¢ Jawed WynekrHod yxe noayunam

Hy Bbl BOOGLLE

He3akoHHO Takue NojapKu
naputb!!!! -

Cnacubo 6onbLoe)) 5.5

Mepy Ton €%

j , lNogapok

nY W |
3|
l_.-

SELLBHHJ'IM XxadxXxaxax

Cnacnbo @9 1,.4-

LS -,

3abpana ceronHs Ball HOBOrOAHWI NOAAPOK,
osoromi noaapox cnacuumbo 60/bLIOE, 3TO 00004YeHb KPYTO!!!
Bbl KaK BCeraa, noTpsacaiolle KpeaTUBHbIE U
opurvHanbHble! 2 ofs

Halw nopapoyek A0CTaBUM Ha cnenyoLLemn

Hen.enelg 9 9

AHgpei, npreeT) 14:05

cnacnbo Bam 3a NOAAPKH) O4eHb NPUATHO @ it

CerogHn

AHApe#n, cnacubo 60NbLLIOE 3a NoAapoK U BHUMaHKe K 8 mapTal
O4yeHb NpuATHO! KpeaTus NoJJapoYkeoB  MPO HEe MOPOCH U BCe

Aansille TaMm Ne TEKCTY - OUeHb aKTyanbHO cenvac &






