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Rebranding

The oldest advertising award in Russia, «CepebpsaHbli MepKypumns (Serebryaniy
Mercuriy), has undergone a rebranding and has become Silver Mercury.

In 2024, at the time of the project’s launch, the Silver Mercury brand was

in a state where its visual and verbal identity no longer reflected its position in the
industry or the internal changes it had undergone. In the rapidly evolving advertising
and marketing industry, where visual differentiation and a cohesive brand image

are critically important, SM’s identity had become outdated both aesthetically and

substantively.
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One of the most striking solutions is the use of \\\ slashes ///. They’re not about excessive creativity, but
about precise impact: minimalism that everyone already knows and uses every day. These symbols are
on everyone’s keyboard — and now they can be used to “give wings” to words, collect ideas, and create
context. SMis now closer — \\\ right next to everyone ///. Just one gesture — and you’'re already part

of the brand.

We created a system tailored to the brand’s architecture to be clear
to a new audience and easy to use.



Tasks

1

Conduct a successful
launch of the new identity

(involving industry leaders,

get feedback, record
mentions in the media)

2

Ensure recognition and
understanding of the new
visual system and brand
values among participants
and partners.

3

Attract at least 200 guests
at the presentation party
of the identity in Moscow.

4

Receive at least 100
organic mentions in social
networks within 3 days
after the launch.

5

Update the tone

of communication:
transform it into closer,
more modern, more
emotional one.

6

Expand coverage through
digital channels.

7/

Increase the number
of subscribers in social
networks.

8

Attract new attenders
and young customers
of Silver Mercury festival.




\\\sm/// ecosystem

What started as an award within a festival has evolved into a national platform: the federal SM Awards
with competitions like SM Public Vote and SM Retrograde, regional awards SM Regions,
the youth-focused SM Young tournament, the industry-specific SM Conference, and much more.

All these changes serve one core mission of SM: to help talents earn money from their skills.
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\\\ awards /// \\\ conference /// \\\young/// \\\business
- club //1

- Main festival A major industry event An award for students
p U bl IC VOte Retrograde Mercury for agencies and advertisers and professionals under 30
Public voting
retrograde oy
raftl ng Business breakfasts

Roast sessions

prOZharka Online and offline events

business units

\
\\\ regions /// \\\ hr agency ///

7 federal districts Employment of specialists
An award aimed at raising the “verified by Mercury”
professional level of agencies —

a springboard for participating

in the federal SM Awards



\\\sm/// ecosystem

ASCII fonts are additional elements of the visual identity, serving as visual markers
for each of the sub-brands.

The identity uses five main ASCII fonts: 3D Diagonal, Acrobatic, Big Money-ne,
Dancing Font, and Crazy.

Each one corresponds to a specific sub-brand.
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\\\sm/// font

The signature symbolic font is all about nostalgia, provocation, and fun.
It’s made entirely of Unicode characters — a language that can speak across all platforms, anywhere in the world.
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\\\sm/// mascot

Mercury is the face of the brand — the god of business and marketing who fuels us with ambition.
The modern Mercury is stylish and witty. This Chill Guy captivates with his provocative simplicity.
He doesn’t try to act like an authority — yet he becomes a viral icon.
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In use \\\sm/// main brand
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in use \\\sm/// awards
A key design technique for \\\ awards /// products is pixelation.

In addition to the main product, the structure /Ii retrograde \\\

includes branches like \\\ public vote ///, /|| retrograde \\\,
silver W\ awards /i/ \\\ rating ///, and \\\ prozharka ///. Each branch has its own
mercury unique identity while maintaining visual continuity through

the consistent construction of graphic elements.
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silver \\\ public vote ///
mercury
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cnuMnatTunum

BbnarogapHoOCTb \\\ Bbl coBepLueHCcTBYEeTE UHAYCTPUIO,
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Client:
Agency: CbepCrpaxosanue
CbepMapkeTunr
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1. More than 300 guests, including top management of the
highest rated agencies, top 100 advertisers and “elders”
of the advertising market.

2.>120 organic social networks mentions in 3 days.

3. ER of publications: 2.3 times higher than average.

4. More than 15,000 views of publications in Silver
Mercury’s social nhetworks.

6.1,539 new site visitors, 853 returning visitors.

7. Average time on site increased by 16%, bounce rate
dropped by 13%.

8. Total audience of media with first releases (Lifehacker,
rusbase, adpass, Rambler News, news.ru) was 4 485 220.
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silver hack party

over 100 mentions on social media from industry leaders

MepecnaHo Kuz == flenvkoe Bpeng 3dderT (Sergey Lelikov)

CENEBPSAHLIL MEPKYPUN ©

NENAKATECH 2025

CEroaHA!
BCE \WCENEELI/// KPEATUBHOW MHAYCTPUW CNETAKOTCA HA
YHWUKANBHOE MEFOMNPWUATUE &

Ha npeseHTauwio nepeoro 3a 26 net peGpeHaunHra dpecTMBans
Silver Mercury!®- 47 Wl %

CerogHa NocnegHWA AeHs MHTPWUIMYHOLLEA 2aBeckl W TAHEl Hag
pebpengnHrom hitps:y//t.me/SilverMercuryFest/1801 ogHON 13
CaMBEIX 2HAYNTENEHEIX TEOPYECKNX NPEeMUA B MHAY TP
BpeHAWMHra, peknamel, MapKeTUHra 1 gn3aiHal

ﬂDTDM}" HUTO, MMEHHO CEraoAHA HakOHELL, CTY4YITCA q}EEpHHECl{EH
npe3edHTaung coBBITWA, K KOTOROMY MBI LLIALA {HeT, neTen) oKONO

'.% ApMeH barnpos cenyvac 3aechb:
Xneb6o3asopn No9 / Bread-Baking Facto....

My - & IYNLTaThI
Munxann CumoHoB KpyTtas nepesarpyska #SiverMercury PIEeHWA 1 A
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47 npocMOTpOB

MofkbIEana cerofHA Ha BEUEpUHKE B YeCTe pebpeHanHra Silver
Mercury. Belno OLYLIEHIE, UTO HOBLIA CTWAL MPOHWK BO BCE — OT
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BAsONprnalleHna 1o MENBYAALLINK LITPWXOE B Dq}DpMJ’IEHMM 11

.' ‘,:L nataly_me_ 12 4. NoanMEaTees - X ; Uropb Knpukuu ¢ Mmuxannom CUMOHOBBIM. KeATepUHre. 3CTeTUKE, NPOAYMaHHOCTE, 3HEPIAA, KOTOPaA KayaeT
- WHAYCTPWHD. OOAZaTENEHO PACcCKasky NogpodHes B OTASNEHOM
Yy 124 & nocre
@ Wnes J'Ig:lix;l&hxoﬁ ) @ % ;
L DaHTaCTUYECKNIN KeMTepuHr, becnogobHble KOKTennu, - :
A NOKa 4nTanTe Ha Sos5tav HOBbIA MaTepran — o NpyUHUKnax
KpyTo 0b6epHyTas KoHuenuus. BevepuHka DEGDEH,ELMHFE! CyLelcTEa W CMcTenMe OTEOPE YUNEHOE XHopW Silver Mercury B3Tom
- Silver Mercury. roay
SR 4% AHpped NobbiBaHey,
@sivermercuryry L iing
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AR CunbBep MepKypu
obHoBNAETCA

Igor Piskunov ceirvac ¢ Muxannom

e __ e 9 CumoHoBbIM 1 [MaBnom bypuaHom.

Bomba!

CepebpsiHbli Mepkypui nopaxaeTt, KOHe4YHo! SHeprum
yepes Kpan.

MoTpsacatowmn cTUnb, Au3aH Ha MMPOBOM YpPOBHE!

Silver Mercury

Buepa cXoAWn Ha NpemMeepy pebpeHiWHra 3TOR — OAHOR W3 CambIx
NPecTMXHER NpemMmii. Ho Silver Mercury — He NpocTo gecTeank.
370 ARWCTEVTRABHO 0D BEANHAKLLNE PEIHOK GeHOoMEeH. BeITh
UIEHOM ¥HIPW — OYeHb MOYETHO. f, K CNOBY, YAOCTORH 3TOR YecTi
1 By Ay cyAnTe HoMWHawWko Digital nog npeacegatenscreom Toro-
KOro-HenNb3A-Ha3klBEaTh, dxXax.

Mpe3naeHT 1 yupeanTens decTneans Muxann CUMOHOE — He
NpoCTo NaTPUaPX MHAYCTPUW. OH W3 TeX TMTAHOE PEKNaMEl, KTO He
YLLEN Ha NEHCUED, — XOTA MOT Bkl NOUMEATL Ha Naepax. Muxann
NPOLONXAET PA3EWMEATE AEN0 CEORA XWIHW N BCEPLES UM FOpUT.

OTARNBHO HAAO CKazaTe 0O AnvHe JopoxHoi — Head of
development & jury ¢ecTeana. Korga Muxann Hac No3HaKkom i, A,
K CBOeMY CTEIAY, NOAYMan, YTo ANWHa NPoCTO NOAASPXWUEAET CEAZW
C peIHKOM. Buepa Bce yEWASNW, YUTO 3Ta NpPeKpacHan AeByLUKa ana
HOBLIA MMNYNbC Mepkypwio. COCTORBLUAACA NpeMbepa — ApKoe
AOKa3aTensCTBO TOro, YTO YeTBePTLEEKOBOW NPOAYKT MOXET
0BHOBNATLCA. He MpoCTO COOTEETCTEYA AyXY EPEMEHN, 3 Aaxe

Ak Silver Mercury zapebpeHgunca v cTan:
\\\sm/// nosgpasnaem konner! £3
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B kKoHUe roga A oDAzZaTensHO HanMwy CECM AMYHEIR peATUHT

MEpOMNPWATWRA, KaK caenan 31o B 2024-m. COMHEE3HCE, UTO KTO-TO —
NP BEICOYAALLERA KOHKYPEHLMY — CMOXET NOAHATE NAaHKY .
HedecTMEaNEHEX MEPONPWATAR eLle Bkilie, Izmeni Soznanie s 1 D ernocr

OCTAENAKD 23 ckobkamw B cuny ocobeHHOCTW ero GopmaTa. ‘;i> O
il Maawan NMCcTEa — TenerpamM-KaHan rnaepefa Sostav: MK, :] C [

MapKETMHT, TMap, (3a)yMHbIe MbICM L KoMMeHTupoBaThb OTnpaBsuTb MopennTtbceH
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sm \\\ regions ///
Saint Petersburg

110 applications

64 projects shortlisted
~300 guests

Held at Arts Square Gallery






